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Excellence is not a skill.
It is an attitude.

~ Ralph Marston




Introduction

Events are a necessary medium in
helping corporations develop their
company image, promote their
products or services and build their
businesses. These events, large or small,
require a significant amount of
planning and organizing to ensure its
success and effectiveness. We, at
GB@WORK SDN BHD, have the requisite
expertise and experience o help plan,
organize, produce and manage your
events.

Passion
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The Company

GB@WORK SDN BHD (GBW) is a
Marketing Communications Specialist
firm founded by a few like-minded
friends to fulfill the increasing need for
professional management, production
and promotion of events. We have
dedicated teams focused on
conferences, expositions, forums and
tfrade fairs. We are equally qualified to
assist with other specialized corporate
events like openings, product
launches, promotional activities,
meetings and golf outings. Collectively,
we have more than 20 years of the
right experience and the right attitude
to help organizations deliver their
respective marketing messages in the
most effective manner.
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The underlying themes that define the
culture of GBW and the essences to
our success lie in our resolve to remain
customer-focused and to apply the
highly-overlooked concept of “plain,
old common sense”. These qualities
are found in every member of the GBW
team and they form the crux of our
relationship with all our clients. In our
opinion, they are the 2 most important
ingredients in our recipe to assist our
clients achieve their respective
objectives.

GBW delivers results by applying a
combination of the following:

Working closely with clients
ii. Listening and fully comprehending
our clients” needs and objectives
Helping clients generate new ideas
Being creative without ever
compromising common sense

Helping clients achieve their respective
marketing objectives is a Passion at
GBW. It is a Challenge. It is our Culture.
It is our Commitment. If is what we do
and it is what we do well.

Creativity




Competitiveness

We at GBW hail from diverse
backgrounds but are united by the
following common traits.

Competitiveness:

We are fiercely competitive
and we work hard to exceed
expectations.

Passion:

Communicating marketing
messages is neither a job nor a
simple paycheck. It is a gift of
passion shared by all at GBW...a
Passion to see our clients succeed.
Rounded:

We are specialized but we keep
abreast with developments and
tfrends outside our discipline.

iv. Creativity:

Our open-minded concept fosters
Creativity to generate fresh and
new ideas.

Confidence:

We frust our instincts and so must
you. We never fear change and
constantly move forward to let
success flow through.

i. Common Sense:

It is uncannily uniqgue and easily
overlooked. Yet it is the essence to
all successes. You either have it or
you do not. We do.
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Our Services

Communicating marketing messages
can be carried out in many ways. GBW
believes firmly in working with our
clients to develop the most effective
way for that specific instance or
purpose. Some of the methods where
marketing messages can be delivered
effectively are as follows:

Conferences
Company Launches
Expositions

New Facility Openings
Exhibitions

Product Launches
Trade Fairs

Promotions

Seminars

Email Marketing
Colloguiums
Company Dinners
Media Events
Corporate Outings
Website & Multi-Media
Family Days & Golf Outings

Common Sense




Confidence

We have dedicated teams to serve
our clients to the best of our abilities.
Regardless of the size of the event,
you can be assured of total dedication
and commitment to delivering the
results desired from the GBW team.

We also provide the following services:
on-site logistics, public relations,
marketing, sponsorship sales and
management, talent buying,
administrative support, plus event and
financial consulfing.




Principals’ Profile
Allan Au Yong | Managing Partner

Allan currently leads GB@WORK SDN BHD, with specific
focus on strategic planning and business development
to bring the company to greater heights.

Prior to this, Allan served the Bursa Malaysia Berhad as
the Head of Retail Investor Markets, Group Business
Development from January 2003 to March 2005. Besides
being responsible for developing strategies in building
markets for the Bursa’s Equity and Derivative products,
he was also responsible for carrying out the marketing
communication function for the implementation of
those strategies. Both markets did well during his fenure.
Turnover on the equity market doubled with average
tfrading value growing by 85%. The derivative markets
fared even better, with trading activity on the Kuala
Lumpur Composite Index Futures market growing four
folds and the Crude Palm Oil Futures market grew 300%
to become the 10" largest commodity futures market
in the world.

To promote the Malaysian Capital markets, Allan
spearheaded a team responsible for many conferences,
promotional roadshows, forums, colloquiums, etc. The
Bursa Malaysia’s Annual Palm & Lauric Oils Conference
and Exhibition has grown to be a highly recognized
international conference for the oils & fats industry and
Invest MALAYSIA is now a much-anticipated financial
markets conference attracting many foreign investors
as well as the local ones. In addition, he conducted

many seminars and workshops in Malaysia as well as in
countries such as USA, Colombia, United Kingdom,
Hollond, Egypt, Kenya, United Arab Emirates, Pakistan,
India, Australia, Singapore, Thailand, Vietham, China,
Hong Kong and Japan. He has also presented numerous
papers on the Malaysian markets and its products.

Managing the media is vital to meeting branding
objectives and Allan recognizes and places great
importance on this aspect when strategizing for clients.
He had also pioneered programs involving their licensed
intermediaries and exchange members in driving
volumes to new heights.

Allan has a Bachelor of Science in Management Systems
from the Arizona State University, USA. He headed the
Business Development Division of the Malaysia
Derivatives Exchange prior to joining the Bursa Malaysia.







